Ccreativeans®

How to Select Singapore Consulting Companies: A Practical SME Guide

Description

Choosing among the many consulting companies in Singapore can accelerate growtha€”or drain
momentum. This guide follows Creativeansa€™ Resource style: clear, useful, and grounded in
delivery. Youa€™I| find a step-by-step process, a reusable scorecard, and where a design-led
business consulting company like Creativeans fits best across brand, Ul/UX, packaging, and
business design.

Start with the problem, not the provider (for consultants and
clients alike)

Before shortlisting consulting firms in Singapore or googling the top consulting companies in
Singapore, get crisp on what youd€™re solving. It frames scope, talent, and change.

Where business consulting services apply
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e Brand & market clarity: Repositioning, sub-brand launches, identity refresh.
at’ Creativeans: BrandBuilderA®a€ brand strategy, naming, identity; actionable business
strategy and messaging.

e Digital experience & conversion: Website/app research, IA, UX/UI, content and build
support.

at’ Creativeans: UX research and designa€”evidence-led consulting services that lift funnel

performance.
e Product & packaging performance: On-shelf visibility, claims hierarchy, sustainability and
print readiness.
at’ Creativeans: Packaging & communication design with production specs.
e Service innovation & value proposition: Service blueprint, pricing model, offer design.

at’ Creativeans: Business design for business growth, business innovation, and clearer

business solutions.

What to expect from a consulting firm (and when a boutique is

best)

In the local consulting industry youa€™Il usually meet three types:

e Design-led boutiques (e.g., Creativeans) for brand, UX and packaginga€”senior attention,
integrated strategy-to-execution, tangible assets that ship.

e Specialist houses (research, CX, analytics, sustainability) for deep functional advisory
services.

e Large multi-disciplinary players for enterprise-wide change across compliance, finance, and

business operations.

Many projects benefit from a hybrid: a large management consulting firm
handling operating model and governance, while a boutique like Creativeans
owns brand/UX/packaging workstreams. This pairing keeps strategy, delivery,
and business transformation moving in lockstep.

Build a strong brief (the 45-minute exercise that saves four
weeks)
A sharp brief earns better proposals and fewer change requests. Use these headings:

e Objectives & outcomes (3/6/12-month success: revenue, conversion, NPS, business
performance)
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Scope & assumptions (brand, web/app, packaging, business design; likely consulting
project phases)

Users & stakeholders (primary users, decision cadence)

Constraints (budget bands, must-use tech, timelines, compliance)

Evidence & assets (research, analytics, brand files, packaging dielines)

KPIs & measurement plan (metrics, baselines, reporting rhythm)

Ways of working (workshops, sprint cycles, collaboration tools)

We often turn this brief into a Discovery Sprint: a short, fixed-fee
professional services engagement to align goals, define scope precisely
and reduce risk before larger commitments.

Understanding management consulting vs design-led
consulting

Management consulting services focus on structure, operations, finance, and change at
organisational level. Design-led consulting focuses on how value is perceived and experienced by
customersa€’brand clarity, digital journeys and packaging that communicates.

When a management consulting firm is a better fit

e Enterprise programmes spanning finance/ops/compliance
e Multi-market operating model redesign or strategic planning
e Complex regulatory initiatives requiring heavyweight governance

Where management consulting firms collaborate with Creativeans

e We lead the brand, digital experience, and packaging tracks; they handle operating model.
Together we drive business excellence with visible outcomes.

Where strategy consulting meets design

Great strategic consulting becomes real through design. Turn value propositions into identity
systems, service blueprints, UX flows and packaging that perform.

e Strategy at’ Brand platform and identity system
e Go-to-market at’ Messaging, UX copy, sales assets
e Channel execution at’ Site UX/UI, packaging guidelines, retail toolkits
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This is where a design-led business consulting firm like Creativeans adds the most leverage:
closing the gap between slideware and shipped experiences.

Compare consultancy services with a scorecard (steal this)

Score each provider 14€"5; weight by importance.

Criterion
Problem

o)
understanding 15%
Method & plan 20%
Outcomes & KPIs  15%
Team & seniority  15%

Deliverables quality 15%

Governance & risk  10%

Value &

) 10%
commercials

Weight What &€025/58€- looks like

Clear reframing of the challenge and opportunity size; addresses real
business challenges.

Phased activities (discover at’ define &t’ design at’ deliver) with
owners and milestones.

Specific metrics with instrumentation (dashboards, research cadence).

Named core team with relevant case histories; senior involvement at
key points.

Precise list: brand platform, identity system, UX flows, Ul kit, packaging
dielines, guidelines.

Decision gates, change control, IP terms, QA,
accessibility/performance/print specs.

Transparent pricing, options and assumptions; right-sized to
constraints.

Creativeans tip: ask vendors to map each deliverable to who uses it and how it improves business
operations or revenue. Thata€™s how you separate noise from value.

Pilot first with a Discovery Sprint (derisking with consulting
solutions discipline)

Rather than signing a year-long programme, start with a 2&4€“4 week Discovery Sprint to prove fit

and sharpen scope.

You should get:

¢ A prioritised problem statement and success metrics
e Research plan + first insights/stakeholder alignment
¢ A validated direction (brand narrative or UX concept)
e Roadmap, phased scope, and a detailed estimate

Our sprints blend strategic guidance with design velocity, built on EDIT Design ThinkingA®.
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Governance that keeps consulting companies and clients
moving

Decision cadence: Weekly working sessions; fortnightly steer-co for milestones

Single source of truth: Shared workspace for briefs, research, wireframes, and approvals
Gate reviews: Discovery at’ Concept at’ Design at’ Pre-build / Pre-print

Change control: Simple log of requests with impact on time/cost/scope

Quality standards: Accessibility, performance budgets, print specs, and packaging
compliance baked in

Creativeans provides a client portal for schedule, deliverables, approvals, and
documentation&€ "reducing email sprawl and keeping stakeholders aligned.

Scenario snapshots that pair strategy with delivery

1) Repositioning & identity refresh for an established SME

e Problem: Indistinct brand; under-converting website; stalled business development.

e Approach: BrandBuilderA® workshops at’ competitive mapping a1’ value proposition a1’ brand
platform at’ identity a1’ website UX/UI.

e Outcome: Clear positioning, modern identity, 10a8€“15% lift in qualified enquiries within 90
days.

2) D2C product launch with packaging and e-commerce UX

e Problem: New product needs shelf impact and online conversion.

e Approach: Packaging strategy (claims hierarchy, sustainability options) at’ structure & artwork
at’ e-commerce UX flows &t’ content design.

¢ Outcome: Faster time-to-shelf, reduced returns, improved add-to-cart rates.

3) Service redesign for a B2B firm entering a new vertical

¢ Problem: Service unclear to a new audience; long sales cycle; weak business performance.

e Approach: Service blueprint, messaging framework, UX prototypes for lead capture &
qualification.

e Outcome: Shorter sales cycle, higher demo-to-deal ratio, team clarity on value creation.

4) CX uplift inside a digital transformation programme

¢ Problem: Enterprise transformation led by a management consulting partner lacks customer-
facing wins.

e Approach: Creativeans embeds to design journeys, interfaces, and content; aligns with
governance and strategic planning.
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e Outcome: Tangible front-end improvements that signal momentum while back-office change
progresses.

How Creativeans compares among top consulting companies
in Singapore for design-led needs

e Strategy-to-execution continuity: The brand you define is the brand that ships.

e Senior involvement: Principals engage at the moments that mattera€”brief, concept, sign-offs.
e Asiafocus: Singapore HQ with Milan and Jakarta presence; regional context without heavy
overheads.

Documentation & training: Guidelines, component libraries, and handovers your team can
run with.

Measurement plan: From brand KPIs to CRO dashboards so results are visible, not vague.

This is why many clients shortlist Creativeans alongside top consulting companies and select us
to lead the design-led tracks.

Choosing between consulting companies and a boutique like
Creativeans

If your challenge lives at the intersection of brand, UI/UX, packaging, and business design, a
boutique design-led consultancy delivers speed, alignment, and tangible assets. If you need
operating model redesign or regulatory change, pair us with a larger house for a hybrid that blends
management consulting discipline with Creativeansa€™ execution.

The practical checklist

Before RFP

e Define the core problem and outcomes

e Gather assets (strategy docs, analytics, brand files, packaging dielines)
e Align stakeholders on must-haves vs nice-to-haves

e Choose KPI baselines and measurement cadence

During vendor selection

e Shortlist 32€“4 providers with sector-relevant case narratives
¢ Request a Discovery Sprint proposal to prove fit

e Score proposals with the 7-point scorecard

¢ Validate team seniority and day-to-day ways of working

During delivery
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¢ Establish decision cadence and gate reviews
e Maintain a live risk/change log
e Track KPIs monthly; iterate with evidence

FAQs about management consulting services and design-led
delivery

Q: Can one partner handle brand, UX, and packaging?
A: Yesa€'if theya€™re a design-led consultancy with deep craft across these practices. At
Creativeans, we frequently deliver brand a1’ web at’ packaging as one connected journey.

Q: What budget bands should | expect from a consulting firm?
A: It depends on scope and complexity; the key is a scoping sprint to right-size deliverables and de-
risk assumptions.

Q: How do we make results measurable in a consulting project?
A: Tie each deliverable to a metric (e.g., brand platform at’ aided recall; UX redesign at’ conversion
rate; packaging at’ take-rate/returns) and agree instrumentation upfront.

Ready to shortlist Singapore consulting companies?

If youd€™Tre evaluating consulting services and want a partner focused on brand, Ul/UX,
packaging, and business design, start with a Discovery Sprint. Wea€™II clarify scope, surface
opportunities, and leave you with a roadmapa€”whether or not you continue with us.

Leta€™s make your brand clearer, your experiences simpler, and your growth more predictable.
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