
Brand Guidelines That Actually Get Used: A Practical Template for Singapore
SMEs

Description

A well-crafted set of brand guidelines is essential for ensuring consistency across all of your
companyâ??s communications, from marketing materials to internal documents, websites, social
media, and beyond. But hereâ??s the thing, most brand guidelines end up collecting dust on a shelf
or gathering digital cobwebs in a folder. Why? Because they are often too complex, too long, or
simply not enforced by the team.

The truth is, brand guidelines donâ??t have to be overwhelming or difficult to follow. In fact, they
shouldnâ??t be. As a Singapore SME, you need a brand style guide that is clear, practical, and
easy for your team to implement consistently across all touchpoints.

This article will walk you through the steps of creating a brand guidelines template that your team
will actually use. With real examples from Creativeansâ?? work with clients such as Meiko Tailor, as
well as a downloadable template, youâ??ll have everything you need to build a functional and
effective set of brand guidelines for your business.
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https://www.creativeans.com/resources/creating-effective-brand-guidelines-a-comprehensive-guide/?action=genpdf&id=24305


Why Most Brand Guidelines Fail

Letâ??s start with the hard truth: most brand guidelines fail because they donâ??t meet the needs
of the team or the business. Hereâ??s why:

1. Too Complex or Lengthy

Brand guidelines that run over 100 pages are intimidating, not useful. When thereâ??s too much
information, your team will quickly tune out. They need a practical, digestible resource, not a 200-
page manual of every possible rule.

2. Not Distributed or Accessible

Brand guidelines that arenâ??t shared with your team, or that arenâ??t accessible when needed, are
effectively useless. If your team canâ??t easily find and refer to the guidelines, consistency will
suffer.

3. No Enforcement

Even if you have a set of brand guidelines, if thereâ??s no accountability, they wonâ??t be
followed. Without enforcement, itâ??s easy for team members to take shortcuts or ignore the rules
altogether, leading to inconsistency in brand representation.

4. Too Focused on Visuals, Not Enough on Implementation

Brand guidelines often get caught up in detailed logo usage rules and color palettes but neglect
other essential aspects, such as tone of voice, social media templates, or the way the brand should
be represented in different contexts.

To avoid these pitfalls, weâ??re going to show you how to create a brand style guide thatâ??s
concise, digital-first, and easy to implementâ??starting with what to include and how to enforce it.

The Minimum Viable Brand Guidelines for a Singapore SME

As a Singapore SME, you donâ??t need a 100-page document to keep your brand on track. Instead,
aim for a brand guidelines template thatâ??s between 8-12 pages. This should be long enough to
cover all the essential elements but short enough to be practical for your team to reference regularly.

What should be included?

Hereâ??s a breakdown of the sections every brand style guide for a Singapore SME should
include:
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Logo Usage Rules
Where and how to use your logo.
Clear space rules, size recommendations, and examples of incorrect usage.
Variations of the logo (e.g., full-color, black and white, etc.).

Color Palette
Primary and secondary colors, with the exact hex codes and CMYK breakdowns for
each color.
Usage guidelines for when to use each color, including specific tones for digital versus
print.

Typography System
Primary and secondary fonts, their use cases, and guidelines for headings, subheadings,
body text, etc.
Font sizes, line heights, and letter spacing for different types of content.

Tone of Voice
How your brand should sound in written communication.
Key messaging points and examples of language to use (and not use).
A tone guide for different platforms, such as website copy, social media posts, email
campaigns, and presentations.

Photography Style
How to select, compose, and edit images to match your brand aesthetics.
Specific dos and donâ??ts for imagery to ensure it aligns with the brand.

Social Media Templates
Ready-to-use templates for platforms like Instagram, Facebook, LinkedIn, and Twitter.
Consistency in image style, colors, and messaging across posts.

Doâ??s and Donâ??ts
A quick reference for common mistakes or poor brand practices, such as inappropriate
logo usage, inconsistent color application, or off-brand messaging.

Creating effective brand guidelines is about more than just design, itâ??s about establishing
consistency and a clear, cohesive brand identity that aligns with your business goals. A brand
style guide template should outline essential elements like color palette, tone of voice, brand
fonts, brand assets, and logo usage rules to ensure uniformity. Proper brand positioning helps
communicate the right message across all platforms, whether itâ??s through design elements,
brand colors, or visual identity. Your brand guidelines should also provide clear rules for how to
handle brand consistency, both in digital and print formats, to maintain a coherent look and feel
across all touchpoints.

 

Having a brand manual or a brand book can be immensely helpful in maintaining this clarity,
especially for teams that are scaling or introducing new brand elements. Moreover, consistent
branding across all channels, from websites to social media, will not only enhance customer brand
experience but also foster long-term trust and recognition. Itâ??s crucial that you establish brand
rules for usage, ensuring that each team member adheres to the brand style and guidelines,
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avoiding deviations that could harm the brand reputation. Whether you are building a visual brand
or refining the brand voice, the brand evolution should be documented so that everyone on the
team can follow the same direction. Additionally, brand presentation should align with the brand
requirements, ensuring a unified presence in both digital and offline materials.

Digital-First Guidelines: How to Implement Guidelines Across
Digital Platforms

In todayâ??s world, brand guidelines need to work for more than just print materials,they must be
optimized for digital-first applications. Hereâ??s how to make your brand guidelines work across
various platforms:

1. Website

Make sure your guidelines cover how the brand should be represented across different website
pages, from the homepage to blog posts, product pages, and landing pages. Your brand guidelines
template should include specific instructions for:

Logo placement in headers and footers.
Typography usage for body text and headings.
Color and image style guidelines for consistency across the site.

2. Social Media

Each social media platform has its own style, but your brand style guide should set the tone for
how the brand should look and feel across them. This includes:

Creating templates for post design.
Setting rules for image dimensions.
Establishing hashtags and brand-specific language to use in captions.

3. Email

Emails should feel like an extension of your website and social media. Ensure your brand
guidelines cover:

Email signature design.
Brand fonts for headings and body text.
CTA button styles and email banner design.

4. Presentation Templates
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For internal and external presentations, your team should have access to brand-compliant
PowerPoint or Google Slides templates. This ensures consistency across all presentations, no
matter who is delivering them.

5. Brand Asset Management

Store all brand assets in a central, easily accessible location. Use cloud-based tools like Google
Drive or Dropbox to keep images, fonts, logos, and templates organized. Having a clear directory will
prevent inconsistencies and make it easier for your team to access the necessary resources.

Downloadable Brand Guidelines Template (Free)

To make this process easier, weâ??ve created a brand guidelines template that you can use as a
starting point. This simplified version covers all the essential elements for Singapore SMEs to
establish a consistent, professional, and easily enforceable brand style guide.

Click the button below to download your free brand guidelines template now.

[Download Template]

How to Enforce Brand Guidelines: Practical Tips for Teams of
5-50 People

Once youâ??ve created your brand guidelines, itâ??s time to ensure that they are actually used.
Hereâ??s how you can enforce brand consistency across your team:

1. Create an Internal Process for Approval

Establish an internal approval process for any new materials that use the brand. This process can
include a brand manager or marketing lead who ensures that all new designs, copy, and assets
follow the guidelines before theyâ??re published or printed.

2. Distribute and Educate

Make sure your team knows how to use the brand guidelines. This can be done through:

Onboarding: Incorporate the brand guidelines into the new hire training process.
Internal workshops: Host regular brand workshops to reinforce the importance of consistent
branding.

3. Use Tools to Help Maintain Consistency
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There are several AI tools that can help enforce brand consistency:

Brand governance tools: Platforms like BB.ai can be used to automate certain aspects of
brand compliance, such as ensuring that every piece of content follows the rules for logo
usage, color palette, and tone of voice.
Template Management: Tools like Canva or Lucidpress can lock brand assets into templates,
ensuring everyone in the team uses the right logos, fonts, and colors.

4. Set Clear Accountability

To keep everyone on track, set clear accountability within your team. Make sure that thereâ??s
someone in charge of ensuring that the brand guidelines are followed. This could be a marketing
manager or creative director who oversees all marketing and design projects.

Common Mistakes to Avoid

Even with the best brand guidelines template, itâ??s easy to make mistakes that undermine the
effectiveness of your brand style guide. Here are some common mistakes to avoid:

1. Inconsistent Application

Ensure that brand guidelines are used consistently across all touchpoints. If employees arenâ??t
aware of the rules or donâ??t follow them properly, your brand can appear unprofessional and
fragmented.

2. Outdated Guidelines

As your business grows, so should your brand guidelines. Regularly review and update them to
reflect new business directions, updated brand visuals, or shifts in customer perceptions.

3. No Digital Version

Having only a printed version of your brand style guide is a major oversight. Make sure your brand
guidelines are available digitally, so theyâ??re easy to access and update.

FAQ

What should brand guidelines include?

Brand guidelines should include essential elements like logo usage rules, color palettes with exact
hex and CMYK codes, typography systems, tone of voice, photography style, social media
templates, and dos and donâ??ts.
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How long should brand guidelines be?

The ideal brand guidelines template for a Singapore SME should be between 8-12 pages. This
length is enough to cover all key aspects without overwhelming the team.

How often should brand guidelines be updated?

Itâ??s a good idea to review and update your brand guidelines at least once a year to ensure they
align with your evolving business strategy and marketing objectives.

How much does it cost to create brand guidelines?

The cost of creating brand guidelines can vary depending on the scope, complexity, and the design
agency you hire. Simple brand style guides may cost less, while comprehensive brand guidelines
that include multiple applications (website, social media, packaging, etc.) may be more expensive.
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